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An Industry Under the Spotlight

Never has there been a
time when sustainability
has been so high on the
agenda for all
stakeholders
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New EU Green Claims - Greenwashing Regulations

EU Commission is proposing

Objectives
Ensure consumers receive reliable, comparable and verifiable information.

Consumers will have:
more clarity, stronger reassurance that when something is sold as green, it actually is green, and
better quality information to choose environment-friendly products and services.

Business benefit:,

those that make a genuine effort to improve the environmental sustainability of their products will be
more easily recognised and rewarded by consumers and able to boost their sales — rather than
face unfair competition.

The proposal will help establish a level playing field when it comes to information about
environmental performance of products.

w
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https://environment.ec.europa.eu/publications/proposal-directive-green-claims_en
https://environment.ec.europa.eu/publications/proposal-directive-green-claims_en

New EU Green Claims - Greenwashing Regulations

Countering Greenwash
A from 2020 highlighted that

53.3% of examined environmental claims in the EU were found to be vague, misleading or
unfounded and

40% were unsubstantiated.

The absence of common rules for companies making voluntary green claims leads to
‘greenwashing' and creates an uneven playing field in the EU's market, to the disadvantage of
genuinely sustainable companies.

TWO SIDES
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https://circabc.europa.eu/ui/group/44278090-3fae-4515-bcc2-44fd57c1d0d1/library/b11ba10b-5049-4564-b47a-51a9bc9003c8/details?download=true

New EU Green Claims - Greenwashing Regulations

Environmental labels.

There are currently at least 230 different labels - leading to consumer confusion and
distrust.

New public labelling schemes will not be allowed, unless developed at EU level.

New private schemes will need to show higher environmental ambition than existing ones
and get a pre-approval to be allowed.

Labels in general must be reliable, transparent, independently verified, and regularly
reviewed.

TWO SIDES
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New EU Green Claims - Greenwashing Regulations

Next steps

Following the ordinary legislative procedure, the Green Claims Directive proposal will now be
subject to the approval of the European Parliament and the Councill.

Earliest passing of European legislation: late 2024 / early 2025

Time then for local Country implementation: plus 24/36 months

For More Information

: New criteria on substantiating green claims

TWO SIDES

Euro-Graph General Assembly - 29th November 2023


https://environment.ec.europa.eu/publications/proposal-directive-green-claims_en
https://ec.europa.eu/commission/presscorner/detail/en/qanda_23_1693
https://ec.europa.eu/commission/presscorner/detail/en/fs_23_1694
https://environment.ec.europa.eu/topics/circular-economy/green-claims_en

New EU Green Claims - Greenwashing Regulations

Conclusions and Impact
Regulations are welcome and will support Two Sides’ Greenwashing activities

Larger companies will already be taking heed — but may not be actioning throughout the
organisation

Suspect local country implementation will vary — from current experience

Opportunity for Two Sides to step up Greenwash activities whilst there is wider attention

TWO SIDES
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Global Reach

From 1st Jan 2024
Jules Van Sant
Executive Director

Jill Crossley
Director of Operations

Fabio Mortara
President
Two Sides Latin America

Manoel Manteigas
de Oliveira

Technical Director,

Two Sides Latin America

Heloisa Vidigal
Marketing Director,
Two Sides Latin America

Euro-Graph General Assembly - 29th November 2023

Martyn Eustace
Chairman
Two Sides

Jonathan Tame
Managing Director,
Two Sides Europe

Kellie Northwood
Executive Director,

Two Sides Australia and
New Zealand

Deon Joubert
Executive Director,
Two Sides South Africa
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Europe - Country Managers

Magnus Thorkildsen
Country Manager
Two Sides Nordics

Josh Birch
Campaign Manager
Two Sides UK‘

Martyn Eustace
Chairman

Naciye Schmidt and
Anne-Katrin Kohimorgen
Country Managers

Two Sides Germany

Jonathan Tame
Managing Director
Two Sides Europe

Jan Le Moux
Country Manager
Two Sides France

Patrick Mader
Austropapier

lan Bates
Marketing &
Partnership Director
Two Sides Europe

Pedro Felipe Silva

Country Manager Massimo Ramunni

Country Manager

Two Sides Italy
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Sustainability Steering Group

Review of group. Meets twice a year. Euro-Graph members asked to propose delegates

Delegate Organisation Sector reflected
Anna Papagrigoraki (Chair) Sustainability Director, CEPI Paper Industries
Cynthia Wee Communications Manager, PostEurop Post
Dr Rick Stunt Gro.up Paper Direct_or of Associated Newspapers UK and Chairman of NME Newsprint and Newspapers

Environment Working Group
Sarah Lesting Head of Sustainable Solutions & Managing Director UK, Leipa Paper Manufacture
Marie-Claude Ritt Sustainability Manager, Sylvamo Paper Manufacture
Niina Niemela Senior Manager, Sustainability, UPM Paper Manufacture
Pedro Filipe Silva Sustainability Manager, The Navigator Company Paper Manufacture
Isabella Bussi Group Head of Sustainability, Fedrigoni Paper Manufacture
Sandrina Machado Product stewardship and environmental specialist, Sappi Paper Manufacture
Klaus Barduna Senior Vice President, Division Paper, Sustainability, Stora Enso Paper Manufacture
Laetitia Reynaud Policy Advisor, Intergraf, Printing
Viktor Kovacic Managing Director, FEPE Envelope Manufacture
Marco Martinez Product Manager Release Liners and Sustainability. Ahlstrom- Munksjo Labels and Packaging
Deborah Dorosz Sustainability Manager, Antalis Paper Manufacture and Distribution
Nicki Labram Group Sustainability Engagement Manager, Smurfit Kappa Packaging Manufacture
Karoline Angerer Sustainability Manager Kraftpaper and Paper Bags, Mondi Paper Manufacture
Martyn Eustace Two Sides, Chairman
Jonathan Tame Two Sides, Managing Director
lan Bates Two Sides, Marketing and Partnership Director
Josh Birch Two Sides, Campaign Manager




Marketing Steering Group

Review of group. Meets twice a year. Euro-Graph members asked to propose delegates

Delegate

Stephanie Kienapfel

Organisation

Mondi - Head of Marketing & Business Development, Mondi Uncoated Fine Paper

Sector reflected

Paper Manufacture

Kati Murto

UPM — Vice President, Stakeholder relations

Paper Manufacture

Fredrik Holgersson

Holmen — Senior Vice President Sales and Marketing

Paper Manufacture

Wim Dootselaere

Sylvamo — Head of Marketing

Paper Manufacture

Wolfgang Biirgers

Leipa - Marketing & Sales Director

Paper Manufacture

Catarina Novais

The Navigator Company — Marketing Director

Paper Manufacture

Micaela di Trana

Fedrigoni, Marketing and R&D Director

Paper Manufacture

Maren Fohrmann

Igepa — Marketing Manager

Eugropa — Paper Merchant

Brigitte Abessira

Antalis — Communication Manager

Eugropa — Paper Merchant

Mathew Faulkner

Canon - Head of Marketing EMEA

OEM

James Hewes

FIPP - President and CEO

Global Publishing and Content

Mark Davies Whistl - Managing Director DoorDrop media, President ELMA (the European Letterbox Marketing Assoc.) Mail and Door Drops
Mike Turner ECMA - (European Carton Makers Association) Managing Director Packaging
Jan Le Moux Two Sides Country Manager - France Two Sides
Anne-Katrin Kohlmorgen Two Sides Country Manager - Germany Two Sides
Josh Birch Two Sides Campaign Manager - UK Two Sides
Martyn Eustace Two Sides - Chairman Two Sides
Jonathan Tame Two Sides - Managing Director Two Sides
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Two Sides
2023

Trend Tracker Survey
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Trend Tracker Survey

* Published June 2023
» Updated every 2 years

» To explore and understand changing consumer preferences,
perceptions, and aftitudes towards print, paper and paper packaging

» Environmental Perceptions
» Reading Habits

» Packaging Preferences

» Aftitudes towards Tissue Products

European Findings

» A global study of 10,647 consumers by independent research company, Toluna
» Europe - Austria, Belgium, Denmark, Finland, France, Germany, Italy, Norway, Sweden, UK

» Globally - Brazil, Chile, Argentina, North America, South Africa
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What do you believe has been happening to the size of European forest
area since the year 20007?

Q

EU Consumers who believe European Forests are growing
16% 15%
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© Two Sides Ltd 2023 Two Sides Trend Tracker Report, January 2023




What percentage of paper is recycled in Europe ?

EU consumers who believe European Paper Recycling Rate is above 60%
25%

20%
20% 18%
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10% 89,
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© Two Sides Ltd 2023 Two Sides Trend Tracker Report, January 2023 19




Trend Tracker — Resources
Report published June 2023

4-page Key headline summary publicly available - English, French,
German and Italian

16-page Executive report, English, exclusively for members (or for
purchase @ €849)

Detailed PowerPoint report exclusively for members

The Two Sides Trend Tracker survey reports on
consumer affitudes towards print, paper, paper-based
packaging and tissue products.

In January 2023, a global study of 10,250
consumers was commissiened by Two Sides and
conducted online by the independent research

company, Toluna, ging ‘
ot
|

This biennial report explores and seeks to e -

understand changing consumer preferences, Sem——y
perceptions and attitudes towards print, paper,

and paper-based packaging. Looking in detail at

consumers: F

* Environmental Perceptions
* Reading Habits

70% 65% & = * Packaging Preferences
9 uropean Consumers o At e
p— - 2023 Attitudes Towards Tissue Products
0, i < 2 2021 Nationally representative surveys were underiaken
Only 15% of European consumers in 2023 understand 5% R
= . - Paraguay [200), South Africa (500}, the United
that Europea‘n foreSts are a‘Ctua‘llg gI’OWlng in size. 40% States [1,000] and Europe, including Austria (500),
Belgium (600), Denmark (500}, Finland [350],
30% France {1,000}, Germany (1,000, Italy (1,000},
Between 2005 and'2020, European forests grew by ] et il s ok
3 3 20% .
58,390km?. That is an arealarger than Switzerland! Kocom L)
¥ 10% This document provides a few key findings for
Two Sides Trend Tracker 2023: Eropean Findings Europe. An executive summary of the Trend Tracker
FAO Data, 2005 -2 0% Research 2023 fogether with detailed findings,
Newspapers/ Magazines Books Product Bills and Tax Personal broken down by country, age and gender,
News C i is available free fo Two Sides members or fo
- Cantalard occd purchase at €849 for non-members.
unishings @l ardhospials
‘ To reglsler your interest in receiving the full repon
Dns;o'ver wgcnéI consn.;mers think aboul our xndus1ry Biscaverwhai consemers ik aboui —_— |ndustry A visit: www.twosid i-tracker-20
and iis produdis, vis ro/hee Twosioes and its products, visit in -2023 To find out more about the Two Sides campaign,
Twosies

and how you can become a supporter visit:
www.twosides.info

Print, Paper andt
Paper 7 g ‘
hay £
[EEC o sives

i tworides info
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Anti-Greenwash Campaign

Tackling Negative Statements about
Paper and Paper Packaging
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PostFinance (Switzerland)

“Saving 7,000 Hectares of forest with ebill by 2028 is

completely normal.”
PostFinance is a division of Swiss Post

6 percent fewier greentonse gas Life cycle analysis by SIX (digital

emissions thanks to eBill solution provider) compares 3 methods
With over 50 million transactions, eBill established itself as of delivering an invoice
the digital invoicing standard in Switzerland in 2021. And . ) .
fe 3 i there are environmental benefits too. Find out how much eBillis beSt’ but considers energy In
Bis 2028 mit eBill A PUSTIE T - 4 " use only !
17?%0 I-:\ektar Wald retten. | ' 'c'a e saved with digital invoicing compared to pape
S , invoicing. . i
| Ist doch ganz normal, : PostFinance has been instructed by
| ' Go to the study at six-group.com ) SWiSS Post to remove

po erfehvery;
Two Sides has challenged SIX directly
to substantiate or remove these claims

w
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Retailers Reducing Print

REWE, German retailer, announced removal of 73,000 REWE ||

tonnes of paper flyers and direct mail. GROUP

“The new advertising strategy will save more than 73,000 tonne of CO2, 1.1 million
tonnes of water and 380 million kWh of energy every year.”

To read both the press release and the letter please visit:

In France, E.Leclerc and Carrefour both announce a reduction of advertising flyers.

E.Leclerc @) ®

Carrefour

TWO SIDES
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https://urldefense.com/v3/__https:/bit.ly/REWE_Greenwashing__;!!DfSuQmmf!aiH1CsESzGt8Rkfu_-gl0HDtYy67I1KYJIiX9p42lSlQW99SIz48Vhzf48xmkzp6h2Ovu8xto9WV_f_z9Y1nCwGdYKw6ozFJ$

Maintaining focus on Greenwash- End Q3 2023

PRESS RELEASE

4479 Corporates researched

#N

2490 Companies engaged

\

1100 (698 Europe) have changed their
EUROMASTER

messages
Remains a core objective of the campaign

GENERALI ‘EG_ON

Volksbanken
: :EDF (2 NatWest == =m Raiffeisenbanken

Allianz ()

@001 commerzBANK % BARCLAYS
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Value of Greenwash Campaign
Reminder!

Research in 2021, with consumer research organisation Censuswide, investigated the impacts
of Greenwash on the European paper, print, and postal sector

of European consumers surveyed are persuaded to switch from paper to digital if they see Greenwashing
Total value of paper, print and mail preserved by removing Greenwash: million (est.)

Greenwashing is a serious danger for our industry which, if left unchallenged, threatens the loss of million in Europe* and
employs over 3 million people in more than 120,000 European businesses

When consumers see Greenwashing, ‘Paper Destroys Forests’ etc., they don’t think about the context of receiving the
Greenwash e.g., bills and statements, but about all the types of paper — and paper-based packaging - that they come across.

The damage from Greenwash is not sector specific

"Value of paper, print and postage for household bills and statements, Two Sides research 2021

*Europe/European is EU+UK

w
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Improving consumers’ perception of
paper and paper-based packaging

®
LOVES
PAPER

www.lovepaper.org




Love Paper messages reach 230m+ European
consumers every year. Off the page and on line

™e .
\ \.‘-\»“n““‘

- w2t 1,735 adverts placed

|y

stro salva motoboy |Gy
xileporﬁCPI da Covid-19 i v 2 O 2 3 YT D

e Two Sides Deutschland

1mp r’e S ,L)'() = 27 November at 08:09 - Q
Paper flowers have gained more and more pop
few years. Especially for weddings and other cele
paper offers a unique alternative to traditional fl + he focts about POPE!
definitely not as durable as their siblings made of % ovescre

Recuperagdo da ecousmiK £ - See original - Rate this translation
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Helping Brands tell the sustainable g T
story of their paper use

WO SIDES

LOVE PAPER LOGO IN USE

Lowe Pper & 2 gobal compaign peormufing e malaonoties ond avxSve cfrfoutes of P poper ored poper packagng

\RM\NGHAM

e () THE MATERIALS AND PRODUCTION METHOD USED
! IN THIS PROSPECTUS WERE CAREFULLY SELECTED
T0 SUPPORT OUR COMMITMENT TO

e
Here are just a few of the decisions we made, balancing
the environmental impact with quality and usability:
Argos BBC Good Food Comon Toders Sarsburys
Conclogues Poper Weap Poper Wrops, Catalogues Promotional Maling Ervdlopes
&Maoiings

|
VORLD 14
LAND |
TRUST o > o
i y et
: i
Brmingham Coy University RSPCA Ploncer Poper Qfiver Bons
Prospoces Ewiopes Wropping Sieove Cotclogues

-
'r .'.J a
e Hobeot Meocop Popier Geahom & Green
ed are made from renewable raw materials, and are free from mineral oils and coba Catakogue Leatict Catdlogue Cordlogue
Q PLEASE RECYCLE THE PACKAGING AND PROSPECTUS WHEN YOU HAVE FINISHED WITH THEM. T w @
Ry .
» | .o" 1
> B SN
Euro-Graph General Assembly - 29th November 2023
Mirt Voiver Rois Spoce NK Top Of The Pops

Catalogue Cotalegue Brochure Papor Wrop


https://www.twosides.info/love-paper-logo-in-use/

Love Paper can support the story that brands want to tell
about their sustainable packaging

I

®
PAPER\ KARTON

PACKAGING PACKAGING

Complements the
story that retailers
are trying to tell

www.lovepaper.org www.lovepaper.org

CORRUGATED
PACKAGING

. {4 ‘ 5 .': & ‘f'-; |
i h 00 v
A ) : D ¥ b X
- e A 'S v

= A 4

—, g |
= : X

SABE 0 [lUE TE

(EEPARA

beudonho? www.lovepaper.org

PREGUIEINHA : f o

Pﬂdm’m ¢ !l’ \ ®
E

PAPER
CUPS
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Material Updates

Updating all Two Sides resources in Q4 of 2023
- Myths & Facts Booklet

- Packaging Booklet

- Fact Sheets

- Factographics

- Mini-videos

Materials shared for technical review with the
SSG, and CEPI

Published with Stakeholders and the Press for
maximum awareness and uptake

Euro-Graph General Assembly - 29th November 2023

Forést Benefits
.and Biodgversify I '

Forests are one of the world's most valuable T
and home to more than holf the world's IS

- Ea
A= x,

= Printidnd Paper
| Myths & Facts

Over the last 37 years, there
only minor fluctuations in the coi
forest bird index in European foresl
The fact that populations of com
forest bird species are stable indice
the overall stability of the forest
environment and biodiversity. =

Stone of Ewope's Forests, 2020

Print, Paper and

paper pockagng AN
at
rwosies

ave o gre
story totell
wwwtwosides.nfo

The European paper recycling rate
is 74%, making it one of the most
recycled materials in the world!

SoufcesCERI, 2020

To find out more interesting facts,
ViS" WwWw.Iwosic f“cﬁ?, Info

w
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New Information Sheets T

Which Has The Lowest
Environmental Impact?

Info tion Article

As we move toward a ‘zero-carbon” future, can single-use packaging thrive or will it be replaced by reusable, returnable,

S e rl es Of N EW a rtl CI e- b ase d d ocuments | e e s ety i o e

— SRS ically required high-barrier, multi-layer packaging made from plastic

July 2023

las presented @ reeyeling challenge when it comes fo separating and

. . . . .
& Alternative moterials such as graphene, algae, protein, plant and
Blacing lightweight, high-performance bags, sachets and pouches

The Importance Of Paper_ bt much work is stll required fo provide scalability and comparable
Based Materia ls In Edu ca tion R optimisad packaging design become important to ensure minima

. Icture is vital and one of the weak links in many markets where
Information Article Bt ecovery contrcts echnalogies an polces. We oy recover
July 2023 flexibles) due to the wids rangs of plastic products availabls.
Ates for paper-based packaging (83%;, Aluminium {81%| and Glass

Different from Fact Sheets!

Overthe lost 20 years or so, tech [ yfocet of our lives, Th ion of
and portable technology has changed how we communicate, how we access information and how we work and learn. lations (PPWR) and Extended Producer Responsibiliy (EPR| are

. .
I l Orl I Ia. IOI l ar IC eS OI l . Whils many of these changes are no doubt pasitive, there is growing evidence that this isn't always the case. As we shall explore fins fo tackle three core challenges:

n this arficle, researchers are beginning 1o cast doubl on the growing refiance on technology in the classraom

i the past 10 1o 15 years, there has been a gradudl shift away from poper-basad kearning materials in schools tewards digital and fent way
anline. This shift accelerated rapidly during the pandemic when almost il schools moved lessons online. Research hos shown that

Sin |e use Vs reu Sab|e acka in e efececn i mlhods v e o b gl ccing ol o kit o o e sty ooty st s b i o
nformation. There is also growing concern about the impact of digital technology on mental health

|depleted and are often foo carbon-infensive fo be fruly sustainable

Digital Vs. Paper-Based Materials: Learning

In 2018, researchers in Israel and Spain examined 54 studies, involving more than 171,000 readers, that compared reading from Ih starch to a fluted loyer of paper) was invented and patenied

I h e I I ' l O rtan C e Of a e r I n e d u Catl O n digial foxt and prinfed fex. They found thot camrehension was befler overall when people read printed as opposed todigial oyl S R TEE T T T
i 5, started using it fo profect glass bottles and lamp chimneys for

Similarly, @ study involving millions of high school students in the 36 countries of the Organisation for Economic Cooperation and 1d Robert Thomsn, invented and patented the first double-faced
Development (OECD] found that those who use computers heavily at school "do a lof worse in most learning cutcomes, even after fhich provided the protection and strength fo transport bulk goods

. . . . . accounting for social background and student demographics®. The same study dlso revealed that fourth-grade students (approx. fined the handiing and disteibution of goods
P rl n V I I | Wh I h I ‘ ) 9-10 years| “who used tablets in all or almost all their clos
. used them—a differential equivalent fo an entire grade le:

Patricia Alexander s @ psychologist at the University of Maryland, in the US, who studies how we learn. She has discovered that

had, on average, reading s 514 points lower than those wha never

Ymillion tonnes of paper, which is worth over £149 billion and is

although students think they learn more reading online, tests show that they actuglly learn less than when reading print. Port of
the problem can be aftributed fo the speed with which we typically read text on @ screen, much of which is easy-to-undarstand P, Popor and

paper packosing RN
fext messages or socicl-media pasts; but when it comes to reading mare complex infermatian on screen, which requires more hisis o grac
attention and thought, peaple still tend to scan it rather than read it properly.

[T vosioes|
v twosidazinks

As well as encouraging us to read quickly, reading online usually involves scrolling, which can make it hard for the brain to create
mental maps that help us fo remember. When reading a prinfed bock, for example, it's easy to know roughly which page you're on,
but that's far more difficult when scrolling through fext on a screen. Further, o small study, published in 2019, revealed that i's not
ust when scralling that the brain struggles to moke mental maps: when @ group of 50 parficipants wos asked fo read @ 28-page F

story, some of them read a printed version and others read the stary on an e-book; those reading the printed version underst
the chronology of the plot better than those raading the digital version

The benefits of paper-based learning materials aren’t restricted to reading, writing on paper rather than typing on a keyboard can
also produce better resulls. A 2014 study’ compared the outeome of students taking leeture notes by hand with those who ook
nofes on a laptop. When it came to testing the students on their knowledge of the information, they were allowed to review their
nates for 10 minutes befare the fest; “these wha took langhand nates perfarmed better on bath factual end canceptual questions *

01327 262920 @ waSice: Print, Popor and
+44 1011327 262920 @ wosicesUK relcdls ‘
. hov= agraal
v wosides o ) @ wosicaslk

= [0 rwosiots
enguites: /eamaany/TwoSides < [ rem——
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Improving our Resources and Marketing Materials

Zwischen 2005 und 2020 wuchsen
die Walder Europas um-eine Flache von

58.000 km? —eine Flache, die grofser
ist als die Schweiz.

Fir weitere Fakfen besuchen Sie bitte
www.de.twosides.info

Quelle; FAO, 2020,

En France, les emissions-directes'de'CO;
de l'industrie de la pate et du papier ont
diminué de 38 % entre 2005.et 2018:

Source: COPACEL statisfiques 2019.

Découvrez la performance environnementale
du papier sur www.fr.iwosides Info

The recyeling rate forpaper and cardboard
packaging in the EU is 85% (58 %-globally).

MaocArthurFe
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Papierverpackungen
Die Entscheidung fiir Natirlichkeit

Tryck och Popper—
Myter och Fakta

Printiand Paper
Myths & Facts

P, Paper et
-y

Paper and paper products
only account for 0.8% of
European greenhouse
gas emissions.

European Environmental Agency [EEA), 2020

Discover the facts about paper
www.fwosides.info
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Two Sides Resources
Provide a Library of information for Industry Professionals and Consumers

Two Sides research and information is increasingly used throughout the industry

Complicated subjects ‘packaged’ in easy-to-read formats; particularly designed to
reach consumers

Working with all the major paper and packaging Associations and pro-paper/print

organisations. )
g T\

Here's an example of Two Sides information in action!

i/

TWO SIDES
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Communications & Reach
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Communications Strategy, Global, Forecast 2023

TWO SIDES

icneee )
USINessS

Professionals
Focus

11 Language websites
180,000 visitors p.a.
Regular e-newsletters
Members resource area
Active Social Media
Twitter
Facebook

LinkedIn

o /

A\

/

®

www.lovepaper.org \

www.twosides.info

/

\

260,000 Website Visitors
16 million Social Media Reach

(annually)

//fConsuans\\\

Focus

6 language websites
80,000 visitors p.a.
Regular e-newsletters
Active Social Media
Twitter

1\

/
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Instagram
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Packaging Activity
Proportionate to funding
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Strateqgy

Despite paper packaging being seen as part of the environmental solution to plastics, there is a
growing need to tell the sustainability story

Two Sides objectives;
Grow packaging activities
Tackle misleading statements about packaging

Develop Love Paper with packaging companies, brands and retailers to inform consumers
about the sustainable nature of our products and their packaging choices

Together with FEFCO, Pro Carton, ECMA, ACE, Cepi, CPI, SPA etc.
develop relevant facts, resources and messages for the industry to use
develop communications for a consumer audience

Grow our membership and support from the packaging industry

TWO SIDES
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Packaging Development

Database of 200+ packaging companies - actively engaged
with 25+

Discussions ongoing with most significant European
packaging paper producers and convertors

Presenting at numerous events
Packaging Webinar 20" April 2023 — 248 attendees
Next Packaging Webinar - 15" February 2024

Engaging brands/retailers directly to promote Love Paper
Including:

Amazon

M&S

P&G

Suntory

Euro-Graph General Assembly - 29th November 2023

Gli imballaggi in carta sono
una soluzione di imballaggio
sostenibile e con un ridotto =]
impatto ambientale %‘

Webinar

The Sustainable Choice

www.twosides.info  www.lovepoper.org
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Events and Training
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Can we help with = T SO
Events & Training? s

EPrint Showm

NEC BIRMINGHAM | HALL 17 | SEPTEMBER 20-22 | 2022 |

o
webinar

Discover Forests,
Sustainability and Paper

N
N F:Nua ATOR DISCOVERY.

JJJJJJJJ Ecorefficmen Pager

PAPER
TWO SIDES

www.twosides.info www.lovepaper.org

" NN
QUM

oS GEORIRE 2
e \*‘\\:}\‘f \\\(& \\m\ 2

w7
<’=§"§\)
- » 9t 5
ECMA &

CONGRESS

Krakow, Poland 3
15 & 16 September 2 @ 2 2
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Funding

A difficult year!
Getting to know Euro-Graph member teams

Personnel changes mean we have had to ensure our work is understood by new people and
new teams

We have worked hard to maintain current income and would ask Euro-Graph to encourage
Increased support from members

Increased, but proportionate, efforts to expand packaging membership. Consumer concerns
about recycling and forest loss are highly relevant for paper-based packaging and EU
proposed legislation is threatening volumes

TWO SIDES
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Funding

Sources of Funding 2024
Total Funding: €675,308

Locally Raised
Funding, € 271,000,
40%

Non-Eurograph, Central
Funding, € 97,365, 14%

\

New prospects, € 60,000,

0,
Eurograph Member Funding, € 246,943, 9%

37%

Sources of Funding 2023
Total Funding: €605,308

Non-Eurograph, Central
Funding, € 85,865, 14%

Locally Raised Funding, € 260,000,
43%

Eurograph Member Funding, € 259,443, 43%

We would appreciate any ideas from Euro-Graph to assist with additional funds from graphic sector

Euro-Graph General Assembly - 29th November 2023
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Funding

Campaign contributions for 2024 are maintained at current levels.

We will be seeking early confirmation mid-2024 from individual Euro-Graph members for 2025
funding. (Continuing previous practice and recognising Two Sides’ need for budget planning)

We are likely to ask members to consider a small increase in fees for 2025

In all our discussions with your staff, participating in the various advisory teams, we get
positive information that our materials are used and beneficial.

We believe our work is important — we hope you do too!

TWO SIDES
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Print and Paper, Attractive and Sustainable

Two Sides active In:

Wep o

Australia and New Zealand | :

Europe

North America (USA and Canada) ‘\ﬁ, j’ ¢
South Africa ~
South America - ?

« Every year there are over 260,000 visitors to Two Sides/Love Paper websites and more than
1.5 million electronic newsletters are distributed

« Love Paper campaign European advertisements reach over 230 million people a year, worth
an estimated €3.5 million advertising

« Social Media reaches 16 million European Consumers and Business Professionals every year

TWO SIDES

« Telling the great sustainability story of print and paper

Two Sides 2023
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